Selling Direct Mail and Custom Magnets
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Successful Promotions
In any Economy

Magnet, LLC. offers your clients
promotional items with a lower cost per
Impact in an economy "
where advertising budgets
are small but the client
still expects big results.
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Case Study: Winn Dixie Mailer
[

Members of Winn Dixie’s Baby Club were
mailed this thermometer card to test baby’s
bath water and money saving coupons.
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Case Study: COX | sz

We solve

TechSolutions
Invoice Insert

Designed to fit into a #10 —Er
envelope—these cards are et s
inserted in a customer’s S
Invoice. They feature a list of

avallable tech support solutions from COX and a
magnet to keep the phone & website handy.
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YEAR AGE GROUP SIMPLBQO;
2008 | 12 YEARS TO 20 YEARS OLD - L

2009 | 25 YEARS AND YOUNGER '-1 PASS A WASHIND
2010 | 30 YEARS AND YOUNGER == STATE PARKS

2011 | 35 YEARS AND YOUNGER APPROVED COURSE.
2012 | 40 YEARS AND YOUNGER ") COMPLETE AN

2013 | 50 YEARS AND YOUNGER —J+ APPLICATION AND
2014 | 59 YEARS AND YOUNGER MAKE A COPY OF
AFTER 2014 CARD - YOUR COURSE
REQUIRED FOR &F n‘“".:? CERTIFICATION.

ANY PERSON S =} MAIL TOGETHER
BORN AFTER DRe—Nu g ™| LJu WITH YOUR si0 FEE
AN, 1, 1955, PER CARDI

EQ

W-PARKS. WA.GOV/

For more information, visit online at www.parks.wa.gov/boating
or contact Information Center at (380) 902-B844 or Infocenter®parks.wa.gov
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Custom Magnets by Magnet, LLC.
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e Build business—custom orders represent
the greatest repeat order potential

* Promote loyalty—custom magnets are
generally repeated with the same
distributor

* Inspire—no other promotional item allows
you to be completely custom at such an
economical price point

@ WWW. THEMAGNETGROUP.COM




Case Study: Harris
women s i et IVIETHOAISt—CuUstom
Picture Frame Magnet

New Patients at the Center for
Women and Infant’s Health
recelve this custom picture
frame magnet. The magnet
doubles as a pre-delivery
checklist for mom and a photo
frame for baby’s first picture.
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Case Study: City Year Custom Magnet

A giveaway at metropolitan area career fairs—
this custom magnet Is in the shape of the City
Year jacket and promotes their website.
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Custom Car Sign Magnets
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The immense popularity of ribbon and flag
magnets has created a great demand for
custom shaped car sign magnets.
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Case Study: Ford Custom Car Magnet

,Ford’s “Warriors in Pink”
N campaign promotes breast
cancer awareness. This
custom car magnet can be
purchased on the ford
website and proceeds go to
the Komen Foundation.
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http://www.shopwarriorsinpink.com/default.cfm?fuse=productdetails&browse_by=productType&brand=all&product_type=ACC&product_category=&base_product_name=WIP201
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Proud to Support
Art on the Square

€ Commerce Bank 618:234.5700

* « Espresso Machines * Elgctric & Hand Coffee Grinders

www.hamlinu.edu
Campus Switchboard
(214) 984-7500

Discover our fine gourmet esgr&ssa. colﬁe >
& tea products fram around the world. .

" Admissions (214) 984-1321

« Stove-top Espresso'Pols.  * Coffee & Espresso Cups

+ French Coffee Presses + Demitasse Spoons

« Drip Coffee Makers & Ums * Milk Frothers & Steamers

+ Vacuum Coffee Makers » Accessories, Supplies & Parts

* Tea Pols & Kellles » lfalian Coffee Beans & Pods

www.EspressoZone.com

800-345-8945

Advising (214) 984-6712
Bookstore (214) 984-5647
Career Services (214) 984-6599
Cashier (214) 984-7326
Library (214) 984-7003

Financial Aid (214) 984-3458

WWW. THEMAGNETGROUP.COM

HAMLIN UNIVERSITY 4l

&

JOHN DEERE

Regions

Option 2,2

Transportation

Option 2,3

Special Order Processors

- Option 2,4

Parts Coordinators

Option 2,5




Thank you for your time.

asi 68520

Let us customize your next promotion!

Don’t miss our new website: www.themagnetgroup.com

ASI 68520 PPAI 112424 UPIC MAGNET SAGE 52498
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