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Thanks
@ y -::1 to technology, customers are

exposad 30,000 advertisements

par day That's about 1 avery 3

seconds. Thase numbers are only

increasing. There is no time for

peaple 1o think about how they

will Lse your promo item in their

Ives. S0 don't male them think,

Shmple Solvbion: Put a kay chein on it | 0l Them exacty what you want
themn 1o do with i,
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@iﬁvs IF you don™t, you g0 In o drawer,
GIVE-AWAY...

Fact: A git has the perception of value.

Fect: Glve-aweys have the parcaption of cheap.
Fact: Packaging givee your proma item the
parcaption of a giit. You package the gifts you
ghe for birthdays, holdays, or special ocoasions,
night’? Why not the proma im you count on o
biing vo business?

Don't just give away promo goods...

Give Gifts and you will see the returnil




