ASI doesn't just provide great publications...

....our 21,000 distributor members help you grow your business.

The Advertising
Specialty Institute,
publisher of

ASI's Successful Promotions magazine, May 2007
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media firms every day to use
promotional items to get the
attention of customers, prospects,
and employees.

* Here's a recent sampling of
successful promotions:
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at Fortunoff. Buzz about

the events could be found
on the 30 Days of Fashion
\Web site where visitors ac-
cessed fashion blogs, insider
tips and trends, an events
calendar, videos, Podcasts
and a chance to win great
giveaways Mid-month, the
campaign got glammed up

the month. In
addition to the

“ i al was r : i 4
days. “Our Prlmi;ytgr:ers with a gala that fellin line galf qiveaways, . . el
o atores. s with New York's Fashion fas PRODUCT

into retail stores,” say hu |

Week. At the event, guests

Corinne Sudberg, bid on 30 fashion photos by

sociate director 30
asof ublic relations  well-known photographers q
¥:or Hearst. The  like Tina Barney and Ka” SG'( Beautiful people and fashion
Lagerfeld. Other auction go hand in hand. But what

ivate din-  at
ltemsrg\:;\:sgdbj ap:i\;\aebrity | happens when you take the fash-
ner p

ha Karan gown al ionable clothes off the attractive
chef, a bon models? The second annual August
“Naked Issue” of Jane magazine.
Cover girl Heidi Klum and seven
stars bared all in the mag to raise
money for Clothes Off Our Back,
an organization that hosts auctions,
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with proceeds going to benefit
children’s charities. This summer,
clothes and accessories worn by the
celebs featured in the “Naked Issue”
—including Klum’s Project Runway
dress, Denise Richards’ Fashion Rocks
dress, Rachel Blanchard’s photo
shoot shoes and Gretchen Bleiler’s
Olympic goggles — were up for bid.
The charity element tied in well with
_Jane readers’ flair for fashion and tak-
ing action to support a cause. “If th
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held in July at fashion expert James
Goldstein’s Beverly Hills home. “We
made it look as if the sponsor brand-
ing was actually part of the house,”
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says Doyle. Sponsors set up swanky
gift lounges around the mansion
where guests got Dollhouse denim,
outerwear, footwear and timepieces;
a Samsung cell phone, free service
and Blue;
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