Meet 20 people who are shaking up the
decorated apparel market right now
with their innovative ideas.

By Joan Chaykin, Joe Haley, Annie Rehill, Nicole Rollender, Dave Vagnoni and Dan Walsh

escouredtheindustryforthemostcreativethinkers-peoplewho
areinventingnewdecoratingtechnology,usinguniquee-commerce
andfundraisingmodels,takingdecoratinganddigitizingtoawhole
newlevel,andmore.We’repleasedtopresent20oftheindustry’s
topinnovators:acommunityofartistic,passionateandprofitable

people who are changing the way that people look at logos and design.
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The Thinker

Ted Stahl, GroupeSTAHL

d Stahl is an extreme thinker:

I He’sconstantlyfascinatedbythe

intricacies of how things work.
And,hethinksabouthowtomakethings
workwaybetter.Infact,outsidehisbusy
worklife,heboughttwonon-working
tugboatsthathecompletelyrefurbished
andracesinthelnternational TugBoat
Races on the Detroit River.

The head of the global group of
companies under the GroupeSTAHL
umbrella,Stahltransformedhisfamily-
owned, Midwestern die-cut letters
andnumbersbusiness(foundedbyhis
grandfather,A.C.Stahl,in1932)intoa
multinationalsupplierofappareldecorat-
ingsystemsandsupplies.“Asacompany,
we’vefrequentlybeentheharbingerof
what’sgoingtohappeninthedecorated
apparelindustry,”’hesays.“Forexample,
wewerethefirstcompanytointroduce
digitalheattransferswithRolandcutters
before the CAD-cut industry existed
in the U.S. and Europe. We challenge
ourselvestocreate.Wesay, ‘Canwetake
boatswhereboatsdon’tgo?’ That’sthe
juice we ride on: How do we go to the
next level, that next innovation?”

Earlyon,Stahlleftthefamilybusiness
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for a few years to develop several retail
engravingbusinessesandtomarketand
produceconcerts(thinkBobSeger),beauty
pageants (Miss Universe) and network-
ing fairs. He returned tothe companyin
1972, burstingwithideasforhowtohelp
decoratorbusinessownerssucceed. “Iknew
theyneededwholeprogramsandavariety
ofdecoratingoptions, notjustproducts
andequipment,”saysStahl,who’supat5
o’clockeverymorningtalkingtohisstaff
based in Europe and Asia. “l wanted to
bring them those complete solutions.”
And, 40-year industry veteran Stahl
certainly has brought innovation to the
table: GroupeSTAHL has grown to be
parent company of Stahls’ ID Direct
(asi/541170),TransferExpress,Hotronix
and15otherheat-printing-relatedcom-
panies.That’sinpartduetoStahl’smany
garment-decoratinginnovations,including

The Magician

AJ Ahmed, Quality Punch

e

production-friendly.”

J Ahmed brings out the best in
Aeople—digitally. By converting
hotofilesintoembroideredfiles,
theteamatTorrance,CA-basedQuality
Punch (led by Ahmed, picture digitiz-
ingexpertandheaddigitizer)developedatechniquetheycall
picturedigitizing-andit’salreadycausingquiteastir.“ltwas
almostimpossibletodigitizefromphotographsandgetareal-life
look,”Ahmedsays.“Thestitchesgotverydenseandweren’ttoo

inventing Thermo-FILM, a lightweight
polyurethane film for athletic jersey
personalization;manufacturingacuttable
materialforeverytypeoffabricusedinthe
sportinggoodsindustry,frommicro-mesh
to porthole mesh to nylon to neoprene;
and inventing Water-Jet technology for
custom-cutting twill.

AlsoclosetoStahl’sheartisseven-year
project CadworxLIVE, which is free
Web-based art-creation software that
allowsuserstocreatetheirartworkonline
and then output it directly to their cut-
ters. “We’re constantly redesigning this
program,” he says. “At any one time we
have 1,000 peopleusingit. And,itnever
getsstale-it’snotonyourcomputer;it’s
outthereinacloud,soyou’realwaysget-
ting the latest version of it. We just keep
makingitmoreand moreintuitive. Akid
can run it.” - Nicole Rollender

“Oneclienttoldhimtomakeher‘lookpretty,””saysKarenHabe,co-ownerofQual-
ityPunch.“Eversincethatcomment,AJworkshismagicand makeslittletweaks: The
eyesgetbigger,thenoseshapelierandthelipsfuller-allthiswithoutthecustomerreal-
izing he made any edits. So he gets two thumbs up for his artistry.”

Ahmed’spicture-digitizingmethodgivesclientsafinishedfilethat’snearlyadupli-
cateoftheirphotograph,withaneasyproductrun.Oneofthechallengesin picture
digitizing?Gettingthecorrectthreadcolors.“Aphotoismadeupofmillionsofshades,
whereasinembroiderywe’relimitedtosolid-colorthread,”Ahmedsays.“Anotherchal-
lenge is the eyes - the duplication must be exact.”

Previouslyateacher,Ahmed hasbeendigitizingfor 10yearsandalsotrains new
digitizers.Histeachingexperiencehasbeenaboonforthecompany.“Hehastrained
severalemployeeswhohadnodigitizingexperienceandhelpedthembecomehigh-level
digitizers,” Habe says.

ThecompanyisalsopromotingAhmed’suniquepicture-digitizingtechniqueasan
alternativetoconventionalcorporatelogos.“lthastheadvantageofalowerstitchcount,
easier production run and great pricing,” he says. - Joan Chaykin
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Lee Caroselli, Balboa Stitch

tied the knot. There were no stitches Forthe decorating industry, this was the equivalent of the
involved.“Iguesslfinallywasn’tafraid ManhattanProjectonsteroids.Whatstumpedtheworld’sbest
thistime,”shesays.Truthbetold,marriage embroiderersfortwoyears,Carosellifiguredoutin,oh,about
might be the only thing that’s ever scared  six hours. Ho-hum. “We were able to do it with just six cones
off this embroidery icon. of thread,” she says. “The original designs were
“I'vealwaysenjoyeddoing scrappedbecausetheyneeded28cones.ltmadeit
somethingpeoplesaidcouldn’tbedone,’says cost-prohibitive.”
Caroselli,co-ownerofBalboaThreadworks Suddenlyanddeservedly,Carosellihadthedeco-
in Palm Desert, CA. And by “people,” she ratingworldonastring.Notlongafterherstamp
means an entire nation. coup,BalboaThreadworkswaspubliclyhonored
Forexample,whentheworld’sbestthread- atoneofthelargestindustry showsintheworld.
heads,allbasedinjapan,failedrepeatedlyto Therewasnoplaqueormedalgiven,buttherewas
produceaworkableembroiderydesignfora adeferentialbannerunfurled.“Theheadofthejap-
1994ElvisPresleystamp(youknowtheone),Carosellitookover aneseembroideryindustrycametoourboothandtheyrolledout
thejob.Well,sortof.“Idid theworkin-betweentradeshows,” thisredcarpet,”’shesays.“Hebowedandsaid‘lchiban,’which
shesays.“lhadtoprovelcoulddoit.”Usingajaw-droppingand means‘numberone.’Itwaslike passingthebatontotheU.S.”
until-thenunthinkableblendingtechnique,shecreatedthenow- Andeversince,Carosellihasrunwithit.Eventoday, hercre-
famousstampthatwasgoodenoughfor“theking”ofrock‘n’roll.  ativity has the industry all shook up. - Dave Vagnoni

' = Forthefirsttime,atageGl,LeeCaroseIIi “ItmeantalottoshowthatAmericans coulddothis,”shesays.
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The One-Suit Wonder

RandyCarr,WorldEmblemInternational(asi/98264)

andyCarrusedtobeascreamer.“Thatdoesn’tworktoogood managingpeople,”he
Rsays.That’sespeciallytruewhenyou have600peopletomanageonseveralcontinents.

“There’s200inMiami,90inEurope,”hesays.Therestarescatteredaroundtheglobe
-fittingforthenameofCarr’sburgeoningembroideryempire,WorldEmblemInternational
(asi/98264),whichhebuiltfromasmallembroiderycompanyin1993toaneight-location
international success by focusing on the uniform rental market.

“Itwas astruggleforawhileinthebeginning,” Carrsays.“Thentherewasaquestioning
phase.”Thatphaseislonggonenow.Asofter-spokenCarrhasditchedthe“whyloughta”
RalphKramdenroutine. Instead, hewalks aroundwith ajournal, making to-dolists, jot-
tingdownnewideasandcarefullywatchinghisstaffastheyworkonprecision-embroidered
emblemsandexpertlydecoratedapparel.“Thedevilisinthedetails.Therearedetailslcan’t
miss,” he says.

HeadquarteredinsouthFlorida,WorldEmblem’smassive45,000-square-footfacilityis
amongthelargestandbestequippedinthecountry.Thecompanyrecentlyearnedaspoton
theprestigiousinc.5000list,whichrecognizesthefastest-growing,U.S.-basedprivatecompa-
nies.“Wecontinuetobreakintonewmarketsandoffernewproducts,”says Carr,whoknows
how to run every machine his employees use. “And we’re making money.”

Butdon’tthinkthequirky38-year-oldCarrisallwork.“Atnight’mhomespendingtimewithmykids,”hesays.Hehas
twoboys,oneofwhomwhowasnearlykilledinacaraccidentwhenhewasatoddler.“Thedoctorsdidn’tthinkhe’dbeableto
walk,” Carr says. “Now you almost wouldn’t know anything ever happened to him.”

Carr’'soncecoma-boundmiraclechildisgettingstrongereveryday.Andwhenhegrowsup, heprobablywantstobejustlike
hisdad.Whowouldn’t?LivinginMiami,CarrcouldbeDonjohnson’sstand-in.WorldEmblem’s presidentand CEOdoes
whathewants.HedrivesaMercedes.HelistenstoGunsN’Roses.Hewearsflip-flopstowork.Heowns justonesuit.And,
since a BlackBerry is boring, he carries an iPhone with 800 contacts. “Because it’s cool,” he says. - DV
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The Mentor
Melanie Coakley, Embroidery FX

about embroidery, ask Melanie
Coakley.
Knownforherdigitizingexpertise,
20-year industry veteran Coakley
travelstogivetalksandworkshops,
including,asofjanuary2010,inher
ownshop,EmbroideryFX(“effects”),
inChattanooga, TN.“Peopleflyfrom
alloverthecountrytospendfourdays
learningtheart,”shesays.“And,lget
intoit. We're supposed to close out
thedayat6 p.m.,and thenit’s 6:30
p.m. and class is still in session.”
Coakley,alongwithherhusbandSteve,alsooverseesthecommer-
cialdivisionofFlorianiProducts,whichspecializesinstabilizers.This
crazy-busymentorhasgiventalksforRNKDistributing/Florianiat
the Imprinted Sportswear Show and for the National Network of
EmbroideryProfessionals,andshelecturesinFloriani’sdealernet-
workontopicsincludingdigitizingandincome-earning.Shespoke
atNewYork’sFashionlInstituteofTechnologyin1999,andin2002
gavethekeynotespeechatHirschinternationalinChicago.During
thepasttwoyearsshe’sgivenpresentationsattheOriginalSewing
and Quilt Shows in nine states.
Likemanyotherembroiderygreats’stories,itwasloveatfirstsight
forCoakley.Theobjectofherdesire?Amulti-needle,multi-head
commercialembroiderymachineatatradeshow.“lcamehomeand
said, ‘I'vefoundwhatlwanttobefortherestof mylife,””shesays.
“My husband rolled his eyes, but once I told him he was going to
have to hock the house, he got that | was dead serious.”
EmbroideryFXgrewrapidlyandthecouplebuilttheirreputa-
tiononqualityandimpeccableservice.“Ifsomethinghappensand
avendorhastoback-order,thenwepickupthephone,”Coakley
says.“You’vegottotake careofyourcustomers. Theybecome
yourfriends.”ldentifyingtheneedtotrackandretrievedatafor
repeatorders,in2002sheworkedwithasoftwaredeveloperand
discovered that others had the same need. Now she also sells
EmbroideryFormsExpress.“Nomorelookingthroughthedead
files,” she cheers.
But,themeatofthebusinessislogosforteamsandcompanies
andeducatingothersonhowtobuilduptheirdecoratedapparel
businesses.Recentmonthshavecontinuedtobrimwithopportu-
nity. In February 2010 Coakley spoke in San Antonio on howto
startanembroiderybusiness;inAprilsheparticipatedina“Week-
end with Walter Floriani” in Knoxville, TN, and the American
EmbroideryConferenceinAtlanta,andshehostedherworkshop
backinChattanooga.Plus,she’sactivelyworkingasaconsultant
and writing for trade magazines. - Annie Rehill

Ifyou everwantedtoknowanything
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The Memory Man

JerryDecker, StitchDesigners(asi/741145)

| now when the first Superman
| Kcomic book came out? Or, how
| many lifeboats were on the
Titanic?)erryDecker, head digitizerfor
Louisville, KY-based Stitch Designers
(asi/741145),isaRainman-likefigurewith
anuncannyabilitytoretainfactsandformulas pickedup
inthemanybooksandjournalsthathe
poresover.“lhadasthmaasakidsol
couldn’tplay sports,” he says. “Soto
makefriends,l’dreadeverythingabout
sportsandavarietyofthingslike the
Titanic. That’s where it started.”

Jeremy Judah, Stitch Designers’
director of marketing, can attest to
Decker’sdeepwellofknowledge.“Jerryhasawealthof
information, especially sports trivia,” Judah says. “He
canmemorizecolorcharts-it’sthewayhisbrainworks.
What I think makes Jerry specialis his ability to recre-
ateanimagefromanything.Hedoesn’trequirevector

= == u—*w or camera-ready art to duplicate
animage. You can give hima hand
drawingorsomethingyounormally
couldn’tworkwithand hecanturnit
- “ into something awesome.’
Prewoustagraphlcartlstandarchltecturalde5|gner
Deckerhasbeenembroideringsince 1993.Judahsays
thatemployeeslikeDeckerarekeytoprovidingcustom-
erswithconsistentquality.Infact,accordingtojudah,
there’s300yearsworthofcombinedexperienceatStitch
Designers.

Decker’s photographic
memoryiscertainlyuseful
as a top digitizer. With 17
yearsofexperience,hecre-
ates“leave-you-speechless
work,” Judah says. Some
of the high-profile work
that Decker has produced
includesembroideringthe
blanketsusedonthehorses
fortheKentuckyDerby. Heonceembrmderedapursefor
theQueenofEngland;thedesignwasbasedontheroyal
silkuniforms thatthe queen’s jockeyswearforracing
events.“lhadtodothedesignfromaskewedphotograph
giventomefromBuckinghamPalace,”Deckersays.“One
purseisondisplayinthepalaceandoneiswiththeowner
who commissioned the project.” - JC




The Cool Teacher

Dana Zezzo, Pro Towels Etc.
(asi/79750)

emember the cool teacher in
Rhigh school? The one every-
one wanted to have, including
parents,becausetheteacherinspired
students to learn? Well, Dana Zezzo,
vice president of sales for Pro Towels
Etc.(asi/79750),isthisindustry’scool
teacher.“I'vebeengivenagifttoedu-
cate,” he says without hesitation.
Energetic, feisty and always “on,”
Zezzo(whompeoplecallBulldog,for
obviousreasons)takesanontraditional
approachtothe classes he teaches.
Even though he’s in the towel busi-
ness, he doesn’t teach his students
howtoselltowels.Rather,heassumes
decoratorsanddistributorsareblank
slates. “The most successful way to
gaintractionandbuildtheaccountis
to startwith theidea that they know
nothing,” he says.
Thisapproachwasbornfromwhat
Zezzoseesasadiversityofexperiences
intheindustryandanunderstanding
that most ad specialty salespeople
aren’tschooledinsales.Embroiderers,

forexample,maybeskilledattheircraft
butaren’tthesavviestofsalespeople;to
them, ablue towel is a blue towel. But
to the buyer it may be too blue, ortoo
heavy, or not heavy enough.
Zezzohelpshispupilscounterthose
objectionsbyteachingthemthegood-
better-bestapproach.And, hesaysthat
whenhisstudentsgointoasalesmeet-
ingwiththegood-better-bestapproach,

their close ratio quadruples.

But,teachingandsellingtowelsisn’t
enoughforBulldog;he’souttoleavehis
mark.“Somepeoplechoosetowalklife
aboutahalf-milefromtheedge ofthe
cliff,” he says. “I choose towalk on the
edgeofthecliff.1live mylife twoways:
I’'mgoingtochangethisindustryforthe
better or I’'m going to get thrown out
trying.” - Joe Haley

The Major League Artist

Cory Dean, Artwork Source

“Iborrowed $25,000,”CoryDeanadmits.Abitmuch,don’tyou
think?“Istartedadigitizingbusiness,”hesays.Andhowdidthat
turnout?“Wedoslightlyunder$10millioninbusinessayear,”hetells
us. Wise guy. “l just do the best that | can and don’t try to tackle too
manythings,”hesays.Goodthing,consideringhiscompetitionissacked,
bloodiedandlimpingoffthefield.“We’retheonlyoneslknowofwhohavenighttime
serviceandproduction,”’hesays,confidently.“Wehave80digitizersand40vectorizers.|
think we have the best artwork drawing business in the country.”

Probablythefastest,too.“Wechargeaflat$ 15fortwohoursoflabor,”saysDean,sit-
tinginhisabout-to-be-redecoratedapartmentinSeattle.“Weget95%ofourjobsdone
inthattime.” Only 95%, huh? Finally, a chink in the armor. “We had 10% growth in
2009,”hecounters.“We’realso
spending $500,000 on a new [
website.We’regoingtohavethe |
mostprofessional-gradeorder
processingintheworld.” Always
hasananswer,doesn’the?And
ifhedoesn’t,hiscompanydoes.
Tacoma, WA-based Artwork
Sourceisa24/7operation.Not
thatDeanisalwaysathisdesk.
“Itryto stay out of the officeto
letpeoplemakedecisions,”he
says. “Italso helps me reduce
my workload.”

And it allows Dean to focus
onotherthings.Inadditionto
his business prowess, he is a
refereeinspectorforMajorLeagueSoccer(MLS).“Iwasarefereeforthefirstnineyears
thatMLSwasinexistence,”hesays.“Nowlgotrainreferees.”HealsolikesFrenchfood
-alot.“llikethefamousrestaurants,butlalsoliketofindthespecialplacespeopledon’t
knowabout,”hesays.Oh,thenthere’sthatredecorationproject.“I’'mhavingsomeDale
Chihulyglasssculpturesmade,”hesays.“There’llbeacoupleofstatues,aflowerpot,a
chandelierwithfree-formglasspiecesandtwowallsofdrawings.”Yeah-soundslikehe
can repay his parents now. - DV

Everybodyasksformoneyfromtheirparentsatsome point,right?
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The Fundraiser

JillvValentino,ApplebackEmbroidery(asi/123011)

illValentino,aself-describedTVaddict,seesherselfasamix
of Mary TylerMoore, LucyRicardo, Detective Bensonand
DebraBarone.Quitethequartet,huh?“Debrabecauseofall

early on how to work, and there was more to do than just
feedingthehorses.“Myparentsalwayshadushelpingpeople
andinvolvedinfundraising,”shesays.Fromlemonadestands

e chaos,” Valentino jokes.

No, Valentino’s lifeisn’tadramaorasitcom,
but she has enough going on to make a really
goodscript.FriendscompareValentino,ownerof
ApplebackEmbroidery(asi/123011),tothedrum-
pounding,sunglass-totingEnergizerBunny.“I’'m
goodwithaboutfourhoursofsleepanight,”’she
says,matter-of-factly. Therearetimes,though,
when those four hours are cut short or missed
entirely,likewhensheisoutvolunteeringwithher
community’srescuesquad.“l’veseenalot,”says

toroastbeefdinners, shelearned howto make
agoodbuckforagoodcause. “Itotally enjoyed
fundraising,” she says.

Andnowyearslater, Valentinostilldoes. Lin-
croft,NJ-basedApplebackhascreatedoneofthe
mostsuccessfulfundraisingprogramsanywhere
forsportsteamsandorganizations.Sellingperson-
alizedspiritwear,fromflannelpantstohoodiesto
hats,Applebackhelpsgroupsraisemoneyinavery
stylishway.“Isawaneedforit,”shesays.“lknow
clothingfundraiserscanbehard.”That’swhyshe

Valentino,whoonce,atage 16,arrivedatthesceneofahorrific
crashwhereababyhadbeenthrownfromthearmsofahelpless
mother. “I remember it like it was yesterday,” she says.
No doubtin herformativeyears, Valentino sawlife’s harsh
realities.But,ifanything,they’vemadeherunafraidandmore

concernedaboutothers.RaisedonaNewJerseyfarm,shelearned

The SEO Whiz

Jeff Taxdahl, Thread Logic

eff Taxdahl, who
was laid off froma
marketingmanage-
mentpositionin2001,
wasfinallyreadytotake
anentrepreneurialrisk.
So,theguywhohadno
. embroidery-business
experience dove right in and started
Jordan,MN-basedThreadLogicin2002;
lastyearthecompanyposteda25%jump
inrevenue to $1.1 million, building on
consistentdouble-digitincreasessincethe
business opened.

Taxdahl, who’s a marketing wizard,
creditshisbackgroundwithhelpinghimto
develophisuniqueonlinebusinessmodel
- he uses pay-per-click, search engine
optimizationandotheronlinemarketing
toolstohelppotentialcustomersallover
the countrytofind him. “Look, it takes a
specificskill settomakethiswork,” says
Taxdahl,whowentonarigoroussix-month
benderin2008, perfectinghispay-per-
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click model. “l was skeptical about the
e-commercemodel,butnowmorethan
90%ofmycustomersarebasedoutsideof
Minnesota.”
ThreadLogic’sbusinessmodelisclean,
simpleandeasy.Clientsvisitthecompany’s
website,whereTaxdahloffersabout350
wearables,includingpolos,sweatshirts,
jacketsandhats;theyselecttheirproducts
anduploadtheirlogostobedigitizedand
embroidered.Taxdahlevenprovidesfree
logo evaluation, to ensure the artwork
will work for embroidery (30% of those
uploadsturnintoorders).Then,inseven
to10businessdays,customersreceivetheir
decorated apparel order.
“Ourworkisverybusiness-to-business,”
Taxdahlsays.“Wespecializeinleft-chest
logos,andmostlydocorporateappareland
uniforms.It’snotthatsexy,butitdrivesour
business.”Anddrivethebusiness,itdoes:
ThreadLogicservesabout3,000customer
accounts. “Our repeats are running at
about 50%,” says Taxdahl,who cranked

simplifiestheprocessforcustomers,offeringfeatureslikecus-
tomsizingonsite,Webstoresandeven*“tallysessions”tomake
surethe programis ontrack. “Wework to achieve customer
goals,”shesays.Toputitbluntly,shehascutoutthechaosof
fundraisingprograms.BetDebraBaronewouldbeproud.-DV

out 70,000 decorated pieces last year.

“Flat-rate pricing is the single-most
innovativethingwe’vedone, " Taxdahlsays.
“Thatremovedabuyingbarrierforclients
buyingonline:They‘get’ourpricingnow.
Togetourprofitmarginsright,we’vemas-
saged the model to find our average.”

Inthebeginning, Taxdahladmits,itwas
tough.“llearnedbytrialanderrorhowto
runmytwo-headmachine,”hesays.“My
startupfinancingcamefromaloanlitook
out against the cash value in one of my
insurancepolicies.Thelearningcurvewas
very steep.” For the first year, he pretty
muchdiditall,fromrunningthemachine
to selling his services. Then, he really
broke ground.

Today,Taxdahlhaseightemployeesand
fourmachineswith15heads.Justthisyear,
hemovedfromal,500-square-footshop
on his propertytoa4,000-square-foot
industrialspace.“Rightnow,thisismore
spacethanweneed,butl’mprojectingout
our growth,” he says. - NR



Jerilee Auclair, Black Eagle Designs

-rIkaboutoppositesattracting:
Jim (calm, centered machine
tech) andJerilee Auclair (wild-
minded, extroverted digitizer and
educator).Wheretheymeet:“Weboth
careaboutpeople,”’)Jimsays.“That’s
whereitstarts.Weuseourtalentand
knowledge,learnfromeachotherand
others, and share the information.”
Jim has come to Jerilee’s long-
distance rescue twice. “l was totally
flippedout,”’sherecallsofonedead-
linewhenshewasembroideringaghee
forakickboxer’scompetitionevent.”l
brokethereciprocator,andtherewas
some...thingthatlhadtoalign,that
I’d have never found,” she says. “He
went into this calm teaching mode,
and stayed onthe phone foranhour
with this panic-stricken woman.”
Jimroams the Northwest from the
couple’shomejustoutsideVancou-
ver,WA,savingstitchersindistress
withtheresourcesofhiscompany,
Fixyourstitch Embroidery, but
mainlywithhisownsubstantial
skills. The work, which he’s
done since the early 1990s,
is “like a puzzle,” he says.
“I love taking the machine
apart, making it perfect.”
And, there’s Hook Wash,
Jim’sbrainchild. Theproduct
cleansmachineswhileleaving
afinemistofmineraloilsothe
bearingdoesn’tdryup.It’ssafe
touseonelectronicsandplastics,
but, “Itisn’tmeanttoreplaceyour
oilingtime,”Jerileecautions.Afterfour
yearsoffield-testing,Jimintroduceditto
themarketin2008.Jerileesaysthattheir
customershavefoundsomanyunforeseen
applicationsfortheproduct-including
on the NASCAR racing circuit - that
she’s has started a “list of 101 uses.”
Jerilee’scompany,BlackEagleDesigns,
specializedinstockdesignsuntil2009.

The Yin and the Yang

Jim Auclair, Fixyourstitch Embroidery

But, “l was losing my passion trying to
figureoutwhatpeoplewanted,”shesays.
“Ididn’teven knowwhatlwas chasing.”
So she refocused. “l wanted to do very
Earth-relatedthings,”shesays.“Hempis
verysustainable.Allmythreadisvegan.”
Nowshesellshempbagsandembroidered
handmadepaper.Herdesignsareinspired
bytheJapanesespiritualsystemReiki,of
which she’samaster.Andshe’sinSha-
manictraining,aswellasbeingacrystal
healer - which explains that shining
selenite-monolithphotoonherwebsite.

Years ago, Jerilee had been working
towardateachingdegree,butherstud-
ies were diverted when she moved to
Bend, OR, where no four-year college
was in sight. She “gotinto embroidery
asawayto make money, butitbecame
apassion,”shesays. Her favorite part?
“I’maneducator,”shesays.“ljusttooka
differentavenue.”Sheteachesdigitizing,
writesarticles(includingforStitches)and
provides online instruction to a com-
munityofnearly500embroiderersand
digitizers. - AR
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The Embroidery Coach

Joyce Jagger, Embroidery Tips & More

oycejagger starts

her day with an

intensehour-and-
a-half weights and
cardio workout that
would make most
: - twentysomethings
cringe.Then,shegetsdowntotheday’s
realwork -running Binghampton, NY-
basedEmbroideryTips&More,herbusy
trainingandconsultingfirmforembroi-
dery business owners.

Mostly,sheworks50to60hoursaweek

in her home office. Other weeks, it's a
wholedifferentstory.Jagger,whostarted
herownembroiderybusinessin1978and
thensoldthe36-headcompanyin1998,
justreturnedfromaweek-longEmbroi-
deryCruisetotheCaribbean,whereshe
leddecoratingseminarsandnetworking

The Fine Artist
Geri Finio, Studio 187

activitiesaboardaluxurycruiseship.“I’'ve
alsobeentoBarbados,’shesays.“ltwasa
12-headshoprightonthebeach,andlgot
tospendaweekteachingtheemployees
embroidery and digitizing.”

So how did she become such anin-
demandembroiderytrainer(she’scalled
The Embroidery Coach)? “When | had
mybusiness,l’dlookatwheretheholes
were in my employees’ training, say
in hooping or running the machines,’
saysJagger,whohas90students(asshe
preferstocallherclients)atanyonetime.
“Thenl’ddevelopthefastest,easiestways
for them to get the task done. Bottom
line, | keep every process simple.”

So, after Jagger sold her decorating
business,shestayedonasatrainingman-
agerforawhile.Shealsostartedtobuild
her small training empire, which has

flourishedpurelythroughwordofmouth.
“I'vespentzerodollarsonadvertising,”
shesays.“leat,sleepanddrinkembroi-
dery. My whole business is training
embroiderers.”

Jagger’sbusinessincludesonsiteand
phone consultation for embroidery
businessesofallsizes,aresource-packed
website(includingmorethan150videos
and atip of the day that she e-mails to
herstudents), monthlywebinarsandlive
phonechats,e-newsletters,blogs,and
nowajust-publishedbookthat’salready
generatingalotofbuzz:TheTruthAbout
Embroidery Business Success.

“I'llbe 72 on my nextbirthday,” says
Jagger,whohastrainedmorethan500
embroiderybusinessowners.“lhaveno
thoughtsofretiring.None.lhavelotsto
do and lots to teach.” - NR

eren’t all the great artists
turning out stunning work
prettymuchbeforethey

were learning their ABCs?
“I’'ve been sewing, doing
crewel,embroideryand
macramésincelwas
5yearsold,” says GeriFinio, owner of
Moorestown, NJ-based Studio 187.
FreshfromthePicassoexhibitatthe
PhiladelphiaMuseumofArt,she’sexcited
andinvigorated. “Maybe I'll quitembroi-
deryaltogetherandbecomeapainter,”jokes
Finio, who listens to Mozart and Beethoven
whenshe’screatingherfine-artembroidery
work.“Myworkisdefinitelyanart,absolutely
and unequivocally, and italways has been.”
One piece, a quilt Finio designed and
stitched,hangsonthewallinthemainlobbyof
TheStartingPoint,anonprofiteducationaland
referral centerbasedin NewJerseythatdeals
witheverythingfromsubstanceabusetogrieving
toeatingdisorders.Thequiltwascraftedtoraise
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awarenessofchildhoodabuse,especiallythosesurvivors
whotaketheirscarsintoadulthood.Shewasalsopartof
aprojectcalledtheAmericanaStarsMemorial,which
was created to honorthevictims ofthe 1993
World Trade Centerbombingand9/11.°
stitchedhundredsofstarstobeaddedtoa
210-foot-long banner,” she says.
Finioalsocompletedallofthe sewouts
forcross-stitcherJoankElliot’slatestbook,
AsianInspiredMachineEmbroidery,which
includes24projects.Shealsocreatescustom
workforclients,includingmonogramson
finelinensanddraperies.But,it’s thelack
ofartistryandtheon-the-cheapworkman-
shipfrommanyembroiderersthatirksFinio.
“Stitchersneedtobringembroiderybackup
toan artform,” she says. “The embroidery
standardhasbeenloweredoverthelast15to
20 years.”
AsforartistswhoinspireFinio?“Thereare
somany,”’shesays.“Becausel’mcreative, it
dependsontheday.Picasso?Cézanne?I’'m
just open to everything.” - JH



The Neuro-Physiologist

Brian B. Ferguson, Willowtree Embroidery

jf S Embroideredsurgicalcaps?ForreaI?

paidformyStarbuckscoffee.”Thenit
becameasteadystream,andFerguson
hadanothercraniumflash:“I’dnever
seenanembroideredsurgicalcapin
theOR,”hesays.Again,Maryhadthe
solution: Buy an embroidery machine, of course.
Ferguson,whowastrainedonhisfirstmachinebyanembroi-

Yep,saysBryanB.Ferguson,owner
ofParkville,MD-basedWillowtree
Embroidery.“Myabsolutelyfavoritepart
ofthisworkisthelookintheireyeswhen
my customers get the product (called
CraniCaps),” hesays. “That’swhenyou

know you hit it out of the park.”

Ferguson’sanembroiderer, buthe’salsoasurgical neuro-
physiologist.Saywhat?Formorethan15years,hehasworkedin
theoperatingroomatBaltimore’sUniversityofMarylandMedical
Center,trackingresponsesfromapatient’snervoussystem
and alerting surgeons ifa particularareais being
compromised. “It’s kind of like the embroidery
business,becauseit’sallaboutdetail,”hesays.“But

if a stitch goes wrong, nobody dies.”

So,morethanadecadeago,whenhiscowork-
ersstartedsewingtheirowncottonsurgicalcaps,
“therewasnothingthatjustscreamedme,”Fer-
gusonrecalls.Soheturnedtohiswife,Mary,whose
familywasinthetailoringbusiness-andshetaughthimtocuta

pattern.

And, the peopleinthe OR loved Ferguson’s new cap. “They
wantedone,too,”hesays.“I'mlike, ‘Hmm,’buttheysaid, ‘I'llpay
you,’soOK, fine. Atfirstthe businesstrickledin,and basically

The Big

ﬁ ark Bender
%s makes sure
[ everyone
L

¥ knowswhothebigmen
on campus are with
his unique system for
custombuildingletter-
manjackets. Theepitomeofcoolisnow
available to the masses.
Bender’sfanssayhehasrevolutionized
the chenilleand letterman jacket busi-
ness.“Thelettermanjackethasbeensuch
astapleitemforsomanyyears,”saysthe
modestBender,ownerof Tacoma, WA-
basedLettermansClub.com.“So,itwasn’t
innovatingthejacketitself.ltwasinnovat-
ing how people order it.”
Besidesdeliveringqualitychenillework
onhisjackets,Benderhasdevelopedan

derernamedSpanky,startedcrankingoutdecoratedcaps.Soon,

itwastimeforanotherfamilypowwow.Togrowornottogrow?
“We realized we never wanted to wonder ‘what if,” sowe pur-
chased a commercial machine,” he says.

Wise choice. “Vendors from medical companies
startedtocall,andtheywantedtogettheircompany
logosonsotheycouldpassthemoutasORgifts,”
Ferguson says. “And then, it just started roll-

ing:ophthalmologydepartments,departingand
welcominggiftsforhospitalpatients,andsoon.
We’d even get transplant teams who said, ‘Oh,
wewantatransplantcapsowehaveateameffect.

Last year, Willowtree even donated CraniCaps to

Army hospitals in Afghanistan and Iraqg.

FergusondoesworkforGEHealthcareand Olympus,and

e-commercesitethatletshisclientsbuild
customjacketssuper-easily.End-usersgo
onlineandbuildtheirjacketfromscratch
- deciding on everything from the type
ofsleeves,collarsandclosurestowhether
ornotthejackethasahood. Then,they
placetheirletteringandpatches,andclick
theorderbutton.“Mycustomercanactu-
allyseethecoatbeingbuilt,”Bendersays.
“Then,theyseethefinalproduct,andwe
storetheimages,sowecanreplicatethe
same jacket again.”
Andthesearen’trun-of-the-mill,off-
the-shelfjackets.They’rehigh-quality
-costingabout $350to $800-andare
producedinatimelymanner.“Ourvari-
ablesarequitebig,”’Bendersays,adding
thathissiteoffersthreestylesofjackets
with500ptionsforeach.Plus,hehouses

heoffersclientslotsofembroiderydesignchoices(youcan
have ared tribal raven or the Superman logo). He recently
started sublimating on performance caps, as well. - AR

Man on Campus

Mark Bender, LettermansClub.com

hisdealers’images, sotheirclients can
easily browse their entire selections.

Lettermanjacketsarehighlyappealing.
“Today,they’reforeveryone,”Bendersays.
“It'snotjustforthe‘bigmanoncampus.’
Wecreatejacketsformarchingbandsand
all kinds of school clubs.” He also sells
jackets for school reunions, to people
who’veeithergrownoutof,lostorsimply
wore out their original jacket. And, he
saysalettermanjacketisagoodfitforthe
nostalgiamarket.Infact,LettermansClub.
comwilltake old patches and emblems
and use them to create new jackets.

Bendersportsthreelettermanjacketsof
hisown,sohe’sawalkingadvertisement
forthecompany.“Wheneverlwearone,
people ask, ‘Whoa, where did you get
that?’” he says. - JH
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Medievalist
nc. (asi/140730)

richCampbellcanbuild
EyounNebsite,embroider

whatever you want or
translate Beowulf from Old
English.Italldependsonhis
interests at the moment.

Campbellworksasadigi-
tizerandcomputerandmar-
keting guru for Black Duck
Inc.(asi/140730),anembroi-
deryanddigitizingcompanyinAlbuquerque,NM.There, he’s
gainedareputationasthedo-it-allman.Hedesignedthecom-
pany’swebsite,whichisknownforitscomicbooksuperhero
designs,maintainsthecompany’sinternetpresencethrougha
varietyofsocialnetworkingtools,andcreatesembroideredand
digital designs, as well.

“I'maprettynotorious multitasker,”Campbellsays.“Atmy
desk,lhavethreemonitorsrunning.Oneissocialnetworking
andcommunications.Oneiscompanye-mailandourcompany
management system. One is where I'm digitizing.”

It’snotacareerpathCampbellplanned.HestudiedEnglishin
collegeandfocusedonthemedievalera,learningOldNorse,Old
English,modernGermanandsomefacilitywithlcelandicashe
examined the classics.

When Campbellwas growing up, his motherworked ata
companythathadadigitizercoveredupandunused.Hegot
ajobthereasaboxhandler,butpeoplelearnedprettyquickly
hewasabitofacomputerjunkie.“Eventhoughlwashiredas
aboxhandler,whentheyhadacomputerproblem,they’dcall
me up,” he says.

Eventually,theygave Campbellachancetotryhishandat
thedigitizer,andhegothooked.“Oncelrealized,here’saway
tomakea3-Dobjectoutofacomputerdrawing,lsaid, That’s
for me,”” he says.

Afterthat,Campbellsays hesortof“fellinto”thebusiness.
HeendedupatMatrixExecutive,anotherAlbuquerquecompany
thatlatermergedwithBlackDuck.SincecomingtoBlackDuck,
he’s won several awards for his artwork.

Notthatheeverleftbehindhismedievalistinfluences.Yes,a
goodchunkofthebusinessiscreatinglogos,butit’snotjustthat.
CampbellrecalledonecustomerwhopaidBlackDucktodress
astatueoftheVirginMaryforhishome.Hepointstomedieval
embroiderysuchastheBayeuxTapestryasinfluencingthework
he does today.

Andno,we’renottalkingaboutthe“RenaissanceFaire”brand
ofmedievalism,either.“Renaissancefairesarehighlyinaccurate,”
Campbellsays.“Academiaiswhat’sforme.Whatl’'mintodoing
istheresearchandbringingforththoseinfluences.”-DanWalsh

The Multitasking
|

Erich Campbell, Black Duc
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The Design Master

Michael Savoia, Villa Savoia Inc.

-Flkabouthigh—end,precisionwork:
trapunto,hand-guidedcordingand
chain stitching, hand-cutappliqué.
MichaelSavoia,whoseclientsincludemany
well-knowninteriordesigners(thinkMichael
K.SmithandThomasPheasant)andcelebri-
ties,createsextremelyluxe,one-of-a-kind
designs that have the embroidery community swooning.
“Whathappensis,lworkwithaninteriordesignerandwe
b . create a concept - |
articulatethatconcept

and do samples to
illustrate the desired
effectforthe project,
beitacurtainembroi-
dery, a chair back or
apillow,”saysSavoia,
who has owned West

Y

- A

The Digitizing Cheerleader

Neville Appanna, E-Fect

fdigitizersneededaninternationalcheer-
I leader,Neville Appannawould bethe guy.
Appanna,aSouthAfrican-baseddigitizerfor
E-Fect,startedatage 14inhisuncle’sembroi-
deryplant,helpingoutwithlarge-scaledraw-
ings.
“lwatchedthemanualdigitizersandassisted
the machine operators,” says Appanna,whoworkedinthe
fashionandcorporatefieldsbeforeturningtodigitizingfull-
time.“Whenembroideryanddigitizingwentcomputerized,
Islotted in naturallyinanindustrywhere mostoftheolder
digitizersstruggledtobridgethegapbetweenmanualand
computerized design.”
Whentheeconomybegantodropandthefutureofinde-
pendentdigitizerslookeduncertain,Appannametupwith

SaeedShekari,atalented

ST programmer who had

&,

been working alone,
to develop and test
digitizingsoftware,called
I-Cligg Embroidery
Software, which would
belower-costanduser-
friendlyfordigitizers of




Hollywood-based VillaSavoialnc.,a
pillow/embroidery/hand-beadingcom-
pany,since2001.“Onceit’sapproved,|
receivecutsoffabricfromtheworkroom
constructing the curtains or furniture.
It’ssocollaborative:lworkintandemwith
theirneedsandembellishthefabricaccordingly.”
Savoia got his start as a salesman in an interior
Rl ; design showroom in West

Hollywood. “I sold very
expensivepillowsthatwere
classicallycreative,”hesays.
“Withmytextileanddesign
background, | figured |
couldactuallycreateandsell
this kind of work myself.”

And,Savoiacertainlyhas
-butremainsquitehumble

alllevels.“It’sstillaworkinprogress,”Appannasays.
Outspoken with his ideas on everything from
energy to politics, Appanna is ultra-
passionate about embroidery and
digitizing. That’s why Bonnie
Landsberger,ownerof Cannon
Falls, MN-based Moonlight
Design, calls Appanna the
globaldigitizingcheerleader.
“Hisenthusiasmignites pas-
sion in others and he offers
encouragementevenintough
times,”shesays.“Yearsback,
whenwefirstdiscoveredthe
Internet, Nevi was already
there, connecting with U.S.
digitizers and embroiderers,
sharinghisknowledgeone-mail
discussionlists,andeventually
blogs and social networks.”
And Appanna is thrilled to be in the role. “Over
theyears,mycommunicationswithBonnielLandsbergerand

othersinmybandofmerryembroiderersresultedinmoreof

ahands-onfriendlyteamthatweseeacrosstheU.S.today,”

& (for a guy whose

8l workgracesceleb-
rity homes and is
regularly fea-
tured in books,
magazines and

online). “There are

more civic-minded projects
thatmeanagreatdealtome,
suchasthepillowsImadefor
FrankLloydWright’sHollyhockHousehereinLosAngeles,”
he says.

Onepersonwhodefinitelycan’tsayenoughaboutSavoia’s
impressiveworkinhigh-endinteriordesignisjerilee Auclair,
ownerofVancouver,WA-basedBlackEagleDesigns,whohas
collaboratedwithSavoiaonworkthatwasfeaturedinArchitec-
turalDigest.“Thethingshedoesjustrockmyworld,”shesays.
“He blows it up. He doesn’t have limits.” - JC

hesays.“It’squiteamultifaceted projectthatweallcontribute
to,andit’sinterestingtoseel-Cliggslowlyspanoutacrossthe
globe.” - JC
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The Young Upstart

Howard Potter, A & P Master Images

ould you
sell your
car to

rent retail space
foryour decorat-
ingbusiness?Well,
= that’s what How-
ardPotterdld “Isoldmybrand-new
Impalaandgotsomethingcheaper,”
saysPotter,whomovedhisgrowing
business,A&PMasterlmages,into
700squarefeetofstorefrontspace
in2007.Now,hecommandsalmost
3,000squarefeetandisprojectedto
hit$400,000inrevenuesthisyear.

“Not bad for a kid who didn’t
growupinthebestlivingsituation,”
saysPotter,wholivedinTheHouse
of the Good Shepherd for disad-
vantaged childrenfromages 11to
18.He’sbeenlikeaTasmaniandevil
sincehefoundedhisYorkville, NY-
baseddecoratingbusinessin2003atage
22-whilealsohoninghisgraphicdesign
skills and pouring metal foraliving. “I
sacrificedtwotothreeyears of mylife,
workingupto80hoursaweek,”hesays.
“Thatfirstyearlbroughtinjust$10,000.
Igrewmybusinessinacontrolled way.
| did my research before | bought new
equipment.”

Now, Potter’s business (he’s got four
employees who are graphicartists and
can run the machines) really hops: He
offers his clients embroidery, screen

CLN i EPSTAGE
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printing,sublimation,vinyl,tackletwill,
chromablast,graphicdesign,digitizing
and a selection of more than 700,000
promotional products -and he does all
hisimprintingin-house.“Ninetypercent
of ourbusiness s referrals and word of
mouth,” he says. “We recently got an
$8,0000rdertoscreenprint650hoodies
from a referral.”
But,Potter’sdefinitelyearnedhissuc-
cess,inpartbybeingfearless.“Cold-call-
ing?”’hesays.“Yeah,lliterallycold-called
everybusinessinthephonebookwhenl
started.” And, he did. He mailed a flyer

%

in a handwritten envelope to 100
prospectsaweek,andthenfollowed
them all up with a phone call the
next week.

Now, Potter’s got about 400
clients,mostlylocalbusinesses(car
dealerships, hospitals, colleges,
Walmartdistributioncenters,Home
Depotand KISS FM, the local radio
station). He prefers to keep things
local - and to interact with his
clients.“ldon’thaveane-commerce
feature on mywebsite,” he says. I
wantmycustomerstointeractwithme.l
alsoanswereverye-mailforaquoteper-
sonally within five to 10 minutes.”

Potter,whodonatesalotofdecorated
apparelforcharityevents,makessurehe
gives backtohisformergrouphomeby
hostinganannualbowl-a-thon(thisyear’s
eventraised $3,000).“Youhavetoshow
you care,” he says. “I'm kind of a local
success story.lcamefromnothing, sol
constantlywantto give back. lwantmy
kidstohelpothers.ldon’twantthemto
ever take things for granted.” - NR

%
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The Good Neighbor

JenniCox,NationalNetworkofEmbroideryProfessionals

industryisafar-flung
community, Jenni
Cox,co-founderofthe
National Network of
EmbroideryProfession-
als (NNEP) in Kent,
OH, is the ultimate good neighbor.
ConsiderthisnominationthatStitches
received for this Creative Thinkers list:
“Jenni Cox and the whole NNEP fam-
ily (her parents, Arch and SusanRitchie,
are her partners). They have a knack for
bringingtheindustrytogether.Theannual
NNEP Show in Columbus, OH, and the
regional Embroidery Marts are the best
conferencesforrejuvenatingtheindustry.”
“I'vebeentoldthey’rethefamilyreunion
you want to go to,” Cox says. “We have
people who never missed one in like 12
years.Ourgoalistohelpappareldecorators

If the embroidery

Coming Next Issue
What’s coming up in August Stitches

By Nicole Rollender

Just Playing Around

E Gwen Stefani, Stella McCart-
neyandevenCharlieSheenhave
launchedkids’apparellines-and
youcanbettherearelots ofkids
asking for Hara-
juku Lovers tees / :
andjackets. Inthe
decorated-apparel
world,youngerbuyers
andopinionatedend-
usersareinfluencing
theapparelstyles,col-
orsanddecorationthat
yousell.We’vegotthe
latest kidswear styles,
up-to-the-minutedecorationideas
andreal-worldexamplesofdeco-
ratorswhoaresuccessfullyimitat-
ing hot celebrity styles.
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:
Your Quirkiest Work
B We went searching for the i
mostuniqueworkaroundthe !
good old USA, and we

\/Z definitelyfoundit.Next E
issue,getreadytomeet |

up with some extremely E
unique niche-preneurs. !
1
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Avoid These Seven
Deadly Sins

EWell, the seven deadly sins of
websitedesign,thatis.You’lllearn
howtoturnyourso-sowebsiteinto
amoney-makingmachine.(Want
ahintaboutoneofthedeadlysins?
Aprettysitewithanavigationplan
that leads nowhere.)

And much, much more!

build and grow successful businesses.”

Fifteenyearsago,whenNNEPwasjust
getting offtheground, the embroidery
industrywasnotas,let’ssay,neighborly.
“Embroiderers were ultra-competitive
andtherewasthishugefearofknowledge
sharing,”saysCox,whosaysNNEP’sgoal
wastoencourageahigherlevelofprofes-
sionalismandpartnershipamongfriendly
competitors.

But let’s back up. When the Ritchies
andCoxwererunningtheirownembroi-
dery business in the early '90s, they
realizedtherewasnorealinfrastructure
inthecommercialembroiderybusiness.
Aftersurveyingsmallandlargeembroi-
derybusinessesnationally,theydecidedto
createamembershipassociationforcom-
mercialembroiderers.Launchedin1996,
NNEP provides information, member
servicesandbenefitstonearly1,200pro-
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' Needle Patrol « I
: OurfriendSlick(@nembroiderymachineneedle)
. hashiddenhimselfsomewhereinthisissue.He
- mightbeinaneditorialphoto,graphicortext-he’s
- notinan advertisement. If you find the needle,
- sendusanotethatsays ‘Ifoundthe]ulyneedle
- on page XX,” along with your name, company,
: addressandphonenumber(ore-mailaddress)so
! wecancontactyouifyou’rethewinner,andmailor
! faxittousatStitches, Attn: Needle Patrol,4800
1 StreetRd.,Trevose,PA19053;fax:(215)953-3107.
1 Also,tellusalittleaboutyourbusiness.Nophone
1 callsplease;youmustrespondinwriting.Hurry!
i Responsesforthejulyneedlearedueby]uly30.
E Fromthecorrectresponses,we’llrandomlyselect
' onewmnerwho llreceivea$100giftcertificate,
- courtesy ofge 2
' submitonlyoneentryperdrawing.We’llannounce
' the winner in the September/October issue.

SI ick’s Looking to the Future
i IntheMayissue, Slick hidinthe Stitches State of
thelndustry2010’s“ALookAhead”sectionnear
themultimediaandhigher-enddecorationtrends
coverageonpage59.KarenFiroszof KLF Crafts
was chosen atrandom from a grand total of 45
responses.Asthisissue’swinner,Karenwillreceive
MadeiraUSA’sgiftcertificate.Keepyoureyespeeled
fortheindustry’sfavoritegameofhideandseek!

&
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See a slideshow
of the Creative
Thinkers.

fessionalappareldecorationbusinesses;
mostofthesebusinesseshavecommer-
cial embroidery machines. The annual
NNEP conference and trade show (held
inthespring)andthenationaltradeshow,
Embroidery Mart (held in the summer),
providefreeindustry-specificeducation.
Andwhat’saneighborhoodwithoutthe
occasionalgaragesale?’NNEPmembers
can participate in the annual Garage
Sale, which rakes in about $12,000 to
$20,000,attheNNEPnationalshow-it’s
awayformemberstoliquidateanything
embroidery-related.(You'llfindeverything
fromhoopstoamobiletrailerriggedout
forembroidery.) “It’s ahoot,” Cox says.
“Oneyearwehadaladypaythehotelbell-
mantoholdherplaceinlinebecauseshe
wantedtoattendthelastclassoftheday,
butshewasdeterminedtogetaspecific
garage-sale item.” - JH m
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Laconia, NH. Please
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